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March of Dimes Mission
• To improve the health of babies 

by preventing birth defects, 
premature birth, and                   
infant mortality

• NBS fits into the                     
categories related to 
 Birth Defects
 Infant Mortality  
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Health Literacy
Education and Health Promotion (EHP) helps 
women become healthy so they can have 
healthy pregnancies and healthy babies



Reaching Our Audiences

• March of Dimes health 
messages focus on 
preconception, pregnancy 
and newborn care.

• We also provide information 
on bereavement and 
birth defects. 

• We target our content to 
consumers and professionals 
using a variety of strategies 
and media.



Education and Outreach

 Media
o Print — Flyers, booklets, magazines, organizers, 

curriculum
o Web — marchofdimes.org, nacersano.org
o Email — Ask Us: Personal responses from trained 

health education specialists to consumer 
questions in English and Spanish

o Social media — Blogs, Twitter, Facebook, 
Pinterest, live chats

o Videos - YouTube



Consumer Print Initiatives
 All pieces are created in English and 

Spanish – Many are bilingual, with 
both languages in a single piece.

 Easy-to-read (ETR) pieces champion 
efforts to address the problem of 
low health literacy in our target 
population. 
 Written at a 5th– to 7th-grade reading 

level to accommodate the nearly half of 
all American adults who have trouble 
understanding and using health 
information.



Newborn Screening (NBS)
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March of Dimes Advocacy
The March of Dimes engages in advocacy at the federal level and 
in all 50 states on a wide range of maternal and child health 
issues:
Access to Health Care: Health insurance, Affordable Care Act, 
Medicaid, CHIP, quality measures
Research and Surveillance:  NIH, CDC and other research 
funding, birth defects surveillance, vital statistics and records 
collection
Education and Prevention:  NBS, tobacco cessation, 
immunizations, health equity, environmental health, nutrition and 
obesity, 
Nonprofit Issues:  Tax issues, postal rates, nonprofit 
governance 



SCID Advocacy in States

March of Dimes chapters 
have advocated 
successfully for SCID 
screening in various states 
since its addition to the 
RUSP, including:

2012:  Texas, Washington

2013:  Alabama, Maryland, 
Ohio, Pennsylvania

2014:  Arizona, Nebraska, 
Oregon, Rhode Island



Map courtesy of NewSteps, https://www.newsteps.org/scid

https://www.newsteps.org/scid


Quality Improvement in the NBS System 

 Problems identified by MJS
o Delays in testing led to deaths

 March of Dimes proposed solution
o Op Ed: Baby Tests Require Culture of Safety
o Convened NBS QI Workgroup

• Currently 16 organizations, including AACC, AAP, 
ACHDNC, ACOG, AHA, AMCHP, APHL, ASTHO, 
AWHONN, CDC, HRSA, MOD, NICHD, NNSGRC, NSGC, 
SBTSF 



Summary

 MOD is a consumer-facing 
organization with a mission that 
includes NBS, in which we are 
focused on
o Health Education
o Advocacy and Government Affairs
o Quality Improvement
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